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How does it become ‘attractive” to

pay taxes in those coupfties where
activities take place andYevenues
are generated?
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Digitalization, Valug-Creation

“Fair Taxation”



Structure of Digital Business Models

Highly digital business models are like all other businesses:

There are 4 principal models
Access (to market place) - Uber, Air B&B
Access to Content — Spotify, Deezer
Social Media/Advertising, Facebook, Google
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Remote Sales - Amazon

General Characteristics

-- in highly skilled employees and technology
* Need to operate
* Many years of investment to become profitable



Value Creation

There is NO! difference where value comes from between
highly digitalized business models and any other business model

Products and services which if successful could give rise to to the net profit
Which is subject to corporate income tax — where the value giving rise to the net income has been created

The value created in the individual national market is consumption
Which is taxed through consumption taxes



Specifically on Data & Value Creation

* User engagement is what makes a digital business succeed

e Understanding and meeting user needs and preferences is achieved by
 judicious data collection and
e smart analytics

Determining which data are relevant to collect

Developing systems to collect and store the data

Creating tools to analyze the data and performing of the analysis

Use of the analysis results to make decisions adding value to the business in many different ways



SO0?

Payment of taxes where revenue is generated?

Payment of taxes where activities take place?



However!

Politically in EU and other countries there is desire to collect more taxes from digital
business.
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